This case illustrates the importance of sustainability on the management of a typical Spanish winery. We consider sustainability to be a governing principle that allows for the fulfillment of present needs without compromising the requirements of future generations. This idea can be observed in the Bodega Pirineos business philosophy. The winery also values close and collaborative relationships with its stakeholders, aiming for the alignment of business philosophies and priorities. Understanding why and how Bodega Pirineos considers sustainability and social responsibility as part of its management system will help readers to reflect on the idea that sustainability and social responsibility are compatible with profitability.
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The Spanish wine industry: a brief approach
In 2014, the European Union occupied a leading position in the global wine market. It represented around 45 of the wine-producing surface area of the planet, 65 of the production, 55 of the consumption, and 70 of the exports. Based on data available at www.winesfromspain. com, 2 Spain had become the leading country in cultivated vineyard area (13.5 of the world, while the United States represented around 5.4 and Australia 2.3) and production (13, while United States represented 8 and Australia 5). Wine generated almost 5,500 million euros per year in Spain, but its domestic market only represented 4 of total worldwide consumption (France and the United States represented around 12 each). For quite some time, Spanish wineries had faced significant challenges such as market saturation, decreased domestic consumption, and competition from New World wines from countries such as Chile, Argentina, New Zealand, Australia, South Africa, Turkey, and China.
The Spanish wine sector had traditionally been made up of small family businesses, while a number of big wineries such as Freixenet, J. García Carrión, Codorníu, Arco Wine Invest Group, Grupo Domecq Bodegas, Grupo Miguel Torres, Félix Solís Avantis, and Grupo Faustino had more recently become prominent. The top five wineries comprised 28 of the market share. The most famous Spanish wine regions were Rioja, Penedés-Cava, Ribera del Duero, Xerez-Xerry, and La Mancha. Other areas such as Priorato and Somontano were acknowledged as high-quality wine producers.
